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ACADEMIC QUALIFICATION
e Ph.D. 2002 University of lowa Marketing
e M.B.A. 1996 University of Alaska Anchorage Business Administration
e M.Sc. 1989 Northwest University, China Geography
ACADEMIC POSITION

e Professor of Marketing, University of Alaska Anchorage, Summer 2013--
e Associate Professor of Marketing, University of Alaska Anchorage, Summer 2007-Spring 2013
e Assistant Professor of Marketing, University of Alaska Anchorage, Fall 2012-Spring 2007

e Assistant Professor of Geography, Institute of Geography, Academy of Science, China, Fall 1989- Spring
2005

AWARDS, GRANTS, HONORS AND SCHOLARSHIPS

e Innovation in Teaching and Learning Fellowship, CBPP 2013

e Best Paper Award, Annual Hawaii International Business Research Conference, 2010
e Fellow, World Business Institute

e Chancellor’s Research Grant, with Rashmi Prasad, 2008

e Faculty Development Grant, UAA, Spring, 2008
e UNAC/OAA Travel Fund grant, Spring, 2008

e Faculty Research Grant, with Xubin Zhang, Hong Kong Polytechnic University
e Summer Research Grant, CBPP, UAA, 2007

e Summer Research Grant, CBPP, UAA, 2006

e United Academic Research Travel Grant, Provost Office, UAA, 2006

e  Garth Jones Faculty Writing Award, CBPP, UAA, 2006

e Marketing Strategy Research Grant, CBPP, UAA, Summer, 2005

e University Performance Based Grant, with E. Forrest, 2004, UAA

e Research Grant on Online Customer Loyalty, Denali Commission 2004

e Faculty Development Grant, Provost Office, UAA, 2002

e Fellow, Nebraska Doctoral Consortium, University of Nebraska, 1998 and 2002
e Fellow, Haring Doctoral Symposium, Indiana University, 1999 and 2001

e Fellowship and Scholarship, University of lowa, 1996-1999, 2001-2002

e Scholarship, University of Alaska Anchorage, 1994-1996

e Special Award, Commission on Industrial Change, International Geographical Union 1990
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TEACHING

BBA Program MBA program

e Marketing Practice ¢ Global Marketing MBA

e Personal Selling e Current Marketing Issues Seminar MBA
s Tntro-Stais o Adv‘anced Con'sumer‘Bel}avior MBAf

«  Pribciples of Matketing . ggil:t?is:SSurvwal Skills in Developing

e Consumer Behavior
e Marketing Research
e International Marketing BBA

e Promotion Management

Research Expertise

¢ Global Marketing

e Customer Relationship Management and Database Marketing
e Experiment Methods in Negotiation and Contract Design

e Internet Marketing, E-commerce and E-tailing

e Pricing and Competition Strategies

e Logistics and Channel Management

e Banking and Financial Services
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